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ABSTRACT
Research Objective

To explore and assess the impact by which the alesed e-auction policy of the Spices Board of énldas been affecting
the cardamom marketing sector, is the key objeativéhis research along with suggesting some peadli feasible
methods, that can educate the small scale & medrate farmers about the E-auction, and make themfadable with

the recently changed policies .
Background

Cardamom is called the “Queen of Spices”, becausésoexotic flavour and aroma. Green cardamomha Western
Ghats of Kerala is one of the most expensive sjgegeight and little is needed, by way of any @alddition to enhance
its original organic flavour. The Auction Centre$ the Spices Board of India have a crucial roletlie marketing of
cardamom. Not everything is satisfactory with thedamom marketing sector, as a large number of @aroim growers
are dissatisfied and not comfortable over the aurcgystem of marketing with its economic and $safiimplications. In
this scenario, Government has changed the regulatgstem and came up with centralised E Auctiotreeat Puttadi

Idukki District, which made the scene more pathetic
Methodology

Descriptive research design is adapted in thisaedeto specifically quantify and assess the camseces of the centralized E
auction system introduced by spices board of Irgenpling method used is Stratified random sampfiathod. The population

is divided into stratums based on the area of\atiton and sample is selected according to itsespntation in the population.
Contribution

This paper attempts to bring into focus the pegufiature of the auction system prevailing in tledamom sector. To
evaluate the functioning of the E- Auction Cented dts effect on the lives of ordinary farmers wdre generally not
patronizing such center and to come up with nevgrammes to familiarize such farmers with e-auctgstem.

Findings

The benefits envisaged by the Auction Centres haveffectively reached the small scale farmers whiofor the local

purchaser, who in turn may or can use the auctienti@s. While the recent introduction of ID cards the interested
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Cardamom growers for the centralised e-auctionlitycat Puttady, replacing the earlier auction cesg, are projected as
steps in forward direction, but a large number anfiers are still unfamiliar with the new systeneeduction as they are

not internet savvy. This has resulted in the dtgdion of such farmers by market intermediaries.
Suggestions

Many growers remain dissatisfied with the E-auct®ystem of marketing of spices and its economididaijns.
Therefore, there is the need for the Spices Baampen up a continuous process of meaningful disegr interactions
with the farming community, at large. Spices Boshduld take initiative to conduct auctions on itgnoto protect the

small growers from the exploitation of private daneers.

There is an imperative need to shift from currerdctice of sale to marketing of cardamom in atthaet

consumer packs. Timely delivery of the producepteauntry and foreign markets is inevitable to ioelyprompt payment.
KEYWORDS:Cardamom, Auction, E- Auction, Marketing, Spice ldp&armers
INTRODUCTION

This study mainly focuses on the impact of the eiwtroduced centralised e-auction centre at Puttattlukki district,
Kerala, of the Spices Board of India on the margtscope of the small and unorganised or margathlsardamom
farmers and other trading intermediaries in theestBhe actualised contemporary level of markeitmvglvements of such
farmers, in contrast with that of the medium andyéa and well established organised sector plamtaticannot be
discussed in isolation to the erstwhile patronage earlier auction centres and already exigbiraiplems and challenges

faced by the Kerala cardamom farming community. @tetemporary situation is detailed in the ‘Findihigelow.

The changes introduced by the Spices Board of ladihtheir consequences that directly or vicaripadtect
marketing and also price fixation mechanisms oflaarom as a spice need to be analysed and evalafedt studying
the backdrop and other varied circumstances thlwatoped the Spices Board of India of the singulauetion centre with

accent of digital interface facility substitutintget six earlier auction centres as production nodatres.
Auction Centre

Auction centres actualise trade and marketinglifats the organised buying and selling of tradatssets, both perishable
and imperishable. An auction house is a facilityaoramenity that arranges auction, including priogda physical or
digital platform on appointed time slots or on antimuous basis for interaction between buyers allérs, directly or

through their accredited representatives.

The unique soil and microclimate conditions of Western Ghats of Kerala like Idukki district hasebea
blessing for growing this superior quality of camtam. Mainly because of its exotic taste, flavoud amique aroma,
including its medicinal and curative values, greandamom of Kerala is called the “Queen of Spicétshas a warm
sweet penetrating aroma of complex flavours, wilisckaid to add an element of mystery to this ani@pite. One of the
most expensive spices by weight, second only tihasafind vanilla, this spice was long sought aftercenturies from

ancient Greek, Persian and Far Eastern countries.
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FUNCTIONAL ROLE OF THE SPICES BOARD OF INDIA

The Spices Board of India is a central governmegamisation based at Kochi, Kerala, which has hbestituted in 1986-
87 to foster the farming and marketing developnoéia2 spices, cardamom being just one of them. piisotional body
has also been vested with authority to introduc&lédver regulatory mechanisms in the spice margegico-system in

India as a whole and has been meant “to act atbysteof dramatic transition”.

As the apex government of India entity, these messwere not contemplated by taking into confidetiee
small but unorganised cardamom farming communityictv were not directly involved with the Spices Bbauction
centres, even earlier. It is expected to generdlytrends and act as a determinant catalyst éooterall progressive

farming and marketing of cardamom.

Presently the Spices Board of India has only alsicgntralised e-auction digital facility, wherda$ad, till
recently, six separate auction centres at conveniztfal trade centres in Kerala, Tamil Nadu etds Bfmost functionally

digital-operated e-auction facility, however cooliy address some of the inherent and evolved sssisedetailed below
THE FOREFEITING RELEVACE OF E-AUCTION CENTRE

During this research study, it has become evidbat not everything is satisfactory with the cardammarketing sector,
as a large number of small and marginalised fasmgenerally unorganised, were expressly dissatisind not
comfortable over the formalised e-auction systemcixdamom marketing with its economic and itsdismplications,

for various reasons.

Its official promotional and developmental exhddas have not percolated sufficiently down to tliasg-root
level of small and medium cardamom agriculturigts, progressively establish and sustain market {pekato the

cardamom growers and exporters, even in the coofexiowing market potential and opportunitieshe global market.

Knowledge Inputs for cardamom replantation, rejatem, irrigation and curing methods and experdguotce
and advisory support either from the concerned gowent agencies and also the various farmers’ evadpe societies
and other similar measures have also contributedriee in production of cardamom. Such increasdbka overall supply

situation in cardamom could not be effectively rhatt by newly introduced initiatives of the SpicesaBl of India.

Lack of marketing know-how regarding even the earfiuction system notwithstanding, cardamom manrgeti
was earlier conducted under APMC Act, through awnstiat designated locations. Farmers and tradetipating in
auction had to be registered under this Act bySp&es Board of India. This had created unfriergtigctices such as
exclusion of several small farmers from the markempelling them to sell their produce to middlemamd formation of

trade lobbies to deny fair price to farmers.

In this scenario, Government through the spicesrdBdas changed the regulatory system and came thp wi
centralised E-Auction centre at Puttadi in Idukkstiict, which has however not addressed the gengimevances and

doubts of the majority of unorganised cardamom &t large
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REASONS FOR THE PRESENT PREDICAMENT OF FARMERS

The system of auctioning of cardamom that was waily implemented under the mandate of the Cardarhmensing
and Marketing Rules of 1987 has been a platfornfitang of prices. The very existence of cardamamtans is now at

risk due to the growing unhealthy tendency of staddelers to boycott auctions even for minor reasons

Reforms envisaged for streamlining the cardamoumiiritasystem are not acknowledged or made full ddsyo
many stake holders. The establishment of a Spiads Bver-ruling the outcry of the farming commuynitvhich is integral
to the demand-supply equation, through a free guédic bid system for cardamom trade and commeoeddchardly

ameliorate the predicament of most of the cardarfazmers.

This was not essentially farmer friendly and easyperate even with much internet awareness byargli
unorganised cardamom farmers. With the introductibra single but centralised digital cardamom etianccentre,
special promotion drives for cardamom to expand ekiit market consumption have all been carriedabofficial levels

to implement organised changes in the industry.

While the recent introduction of Cardamom growddschrd and centralised facility of e-auction wereamt to
overcome the above e-auction but some farmersti#élrergamiliar with the new system of e-auctionhieh invariably

demand some awareness of internet and data regeinihtransfer or basics of computer literacy.

The role played by the Auction Centres of the SpBeard of India has not effectively reached thalkstale
farmers who opt for the local purchasers, who in taay or can use the auction centres. This isusecthe time of actual
receipt of money to the farmers is delayed morerofhan the stipulated 45 days, whereas the lagahpser can give out
cash on the spot or immediately to the farmersid@ssthe digital type functioning or online traditemnds to repel many

such farmers for reasons best known only to them.

Most of the small and scattered cardamom farmersadalerive the benefits of e-auction and they dohave
ready and reliable access to market informatiort tBa medium or large farmers are relatively susftésn getting

reasonably fair price, as they offer their prodimce-auction. Thus they can ensure market supply.

The wholesalers are not necessarily stationedcitions which are near to farmers and they paetteipegularly
in the twice a day and six working days a week @tans of the Spices Board of India. Their partitipn in these
auctions are of just purchasing or sending procargrids at large in the e-auction web space Isat tal keep the pulses

of the cardamom market.
POLICY CHANGES OF NEW REGULATORY ECOSYSTEM

With the aim to achieve sustainable improvemerthefsituation growth for all kind of cardamom farsi¢he following

are the desirable policy decisions to be made

» Spices districts (Wayanad and Idukki and PalakkadKérala) - should have Single Window systems for

production and marketing and concerted and pra@a&®&.D efforts.

e Small Farmers’ Agri-Business Consortium (SFABC) rodiction, value addition, quality maintenance and

marketing on cooperative basis (one district irhestate)
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* Indian spices logo and brand promotion - Mainteeaand assurance on quality on quality of Indiarcespi

through standards and specifications.

* Market interventions - To maintain prices of spisgecially cardamom from crashing down, unpredigtais

well as non-seasonally.

e Special subsidies - Promotion of export by bringpriges at par or at least, not below internaticraidamom

prices.
EFFICACY OF PRESENT E-AUCTION SYSTEM

The auction system of marketing cardamom of thee3pBoard of India has both advantages and distalyesn Many
growers remain dissatisfied with the E-auction elysbf marketing of spices and its economic impiaet. Therefore,
there is the need to open up a continuous prodesganingful dialogue with the farming community,large by the
Board.

The Board shall also consider establishing sald¢ietsun the lines of state govt. undertaking ia fbod sector
like the M.P.I. (Meat Products of India Ltd). SgcBoard should take initiative to conduct auctionsits own to protect
the small growers from the exploitation of privatéctioneers. There is an imperative need to gluifbfcurrent practice of
sale to marketing of cardamom in attractive consupaeks. Timely delivery of the produce to up-coynnarkets is

inevitable to induce prompt payment.

This is also more relevant when an objective amalg$ the lacunae and inherent deficiencies in phesent
system of conventional cultivation and marketimatstgies, including the presently convergent siaigetauction centre at
Puttady in Idukki district. All these points toethdire need to structurally revamp and re-pricitigir contemporary
attitude and policies on cardamom farming and marge¢o be necessarily oriented towards the untdgpefit margins in
the export markets.

AGRICULTURAL TRADE POLICY OF INDIA

Achieving agricultural and industrial self-suffioiey has been stated as the key goal of Indiasimbependence. But the
thrust on agricultural trade has been relativatyitkd. However technological developments and nmacanomic policy
reforms have brought increased liberalization,ofelhg the implementation of the Uruguay Round Agneat, which

have paved the way for significant structural cleang

A glance into the trade policy regime of India tighom the beginning, betrays a clear distincticetween
agricultural sector and industrial sector. Withhre tagricultural sector, two distinct strategies éxports have been
envisaged. For traditional commodities such asdetiee, tobacco and spices that have always beém@ortant source
of foreign exchange earnings for the economy, héet regime is relatively open reflecting the lggatthe colonial rule.
The foreign trade flows for the rest of the agrigtdl commodities have been regarded as a rediduhlfor exports and
imports.

Thus, balancing the domestic demand and the exfgomnand is an integral element of the export styafeg
majority of agricultural products of India. Thigaegy has been implemented over the years threiiglr quantitative

restrictions or through selective canalizationsanmnetimes, through a combination of both. The nafi® underlying this
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trade policy for agriculture has been to maint&i@ domestic prices at healthy levels are madecpéatly important for
commodities exportable and importable which areegitvage goods or inputs to wage goods. Apart ilomestic prices,
the agricultural trade policy is also strategicatiffuenced by factors like the balance of paymesstraints of nations

involved, import substitution strategy and termsratle concerns.

The trade policy for agricultural commodities ondld above resulted in high protection for some codities
and taxation of some others thereby creating uaiceyt for exporters and importers. The ProcesEamfhomic Reforms
initiated during the mid-1990s1991 and the signifigJruguay Round of Trade negotiations (1994) hamupht about
radical changes in trade policy of India, like tfemoval of quantitative restrictions on imports agxports, the de-
canalisation of imports and exports and reductibtaffs on imports and exports. However, commiaditof spices like
cardamom remained free in terms of exports. Onthele, the trade liberalisation in India (1991) vimsically aimed to
be restricted to industrial sector with agricultesgeriencing a lot of stumbling blocks and withigriculture the cereals

group remained largely insulated from world markets

Liberalization has provided an opportunity to takivantage of rising international prices which wesdl above
the domestic prices. However, after the operativimg of WTO in the year 1995, international prioé agricultural
commodities have dropped to very low levels andamagricultural goods’ prices in domestic markehed higher than
international prices. This rendered Indian markétaetive for import of several agricultural comnitbes as WTO is

aimed at free and fair trade.

But compared to pre- WTO period the developed ctmmthave increased tariffs and started providingeh
domestic subsidies to their farmers under “Greex’Band “Blue Box” classes of the WTO, underminithg very concept

of global free trade. The share of Indian agriqaltexport to total export has been declining.

The competitiveness of India’s agricultural expbas suffered because of a huge subsidies extendéuke t
farmers by developed nations in order to proteenthfrom international competition. The decline he tshare of
agricultural exports is an area of concern forandbolicy makers. Restrictive Policies and Biagas{CRIER and World
Bank study found that from 2014-19, India’s resivie trade policies prevented exporters from takatyantage of
available export opportunities. When rising glopates in 2008-09 made many Indian products expompetitive, rice
and wheat exporters were prevented from fully eitiplp this trade opportunity because global pri@nts would seep

into domestic markets thus hurt domestic consumers.
DOMESTIC POLICIES VERSUS GLOBAL DEMAND

Minimum Support Price (MSP) offered to farmers asaatificial support of high domestic prices aclyacts as a
disincentive to exporters, because their market patitiveness becomes compromised. MSP’s encourageivie
production in place of commercial and horticultareps affects India’s ability to capture export keds. India’s farmers
also ignore global demand signals and focus orvatiltg locally consumed commodities. While Indigardamom rules
the international market due to its intrinsic gtied and physical &aromatic properties, flavoughter weight, oil content,
etc., quantitatively speaking, the Central Ameriegauntry, Guatemala, is the largest producer asd akporter of
cardamom, thanks to its micro-climatic conditioasilitating throughout-the-year cultivation of cardom and marginal

domestic demand there, triggering cut throat pcmmpetition in international markets.
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The North American countries and Europe, due togé®graphical proximity to Guatemala, has grown
accustomed to the flavour profile characteristic @Gdrdamom from that origin. Crop failures at Guaitm make
multinational companies like Wrigley's looking ofdr alternate origins. They have played a part hiftisg global

consumer tastes and preference to accept the flan@unces of our Cardamom.

The Middle East continues to be the major exportketa especially the Kingdom of Saudi Arabia, where
cardamom is used extensively in the preparatidkatfwa’ - a drink which is a symbol of hospitality every home, and is
also widely used as a flavouring ingredient in vehahd ground form. In Asia, it adds a lingeringdlar to most cuisines -

both modern and traditional. In the Scandinaviaméges, it is used in baked products and in cdigeeries.

This indicates an urgent need for the market rétipagng of Indian cardamom as a premium or branpestiuct,
highlighting its various intrinsic qualities rathéran trading it as a commodity. At the same tipreduct traceability and
brand image must be further developed. This wotdéte an elite target consumer-base for Indianaraodn, and would

help broaden the export market for Indian producers

The Cardamom importers mostly act as the wholesafard the commodity directly moves from them te th
retailers, departmental stores and manufactureroad products. India exports Cardamom to SaudibiaJapan,
Malaysia, UK, Oman, Kuwait, Bahrain, South Afriddpng Kong, Greece, Qatar, USA, ltaly, UAE, Korea(th),
France, Canada, Singapore and others. Of the waciountries, Saudi Arabia is the largest imporfdndian Cardamom.
Guatemala exported around 73 per cent of its ptomhucwhere as India exported only 5 to 10 per agnher total

production nowadays because of increased inteamwmption.

Another daunting commercial challenge faced bydndCardamom is that of the retained,huge unsolck <6
Guatemalan Cardamom dumped in the Middle East mduang Gulf off-seasons, stored roughly. Thisagiyedepresses
the prices of fresh Cardamom from India; during thetober-December period .Situations like this eausiolent

fluctuations in prices of Cardamom in both domeatid export trade.

Price fluctuation is the most important determinantong the various problems faced in the marketihg
cardamom. The price of cardamom is determined mdiylits size and deep green parrot colour in fpreinarkets,
especially in the colour discerning Middle East mmigs. The fact that such parrot pale green caotarmman fetch such

extra price that ranges from 25 to 45 % is a faraeckon with.

As an aromatic spice, cardamom is best storedenptid form, because once the seeds are exposeddp a
sunlight or otherwise grinded or powdered, thexcklyilose their organic flavour. When Cardamomtéged in an airtight
(preferably a vacuum) container at temperaturesvbéhe freezing point of water, it can retain isvbur for many years.
However, high-quality ground cardamom seed is oftene readily available and is an acceptable dubstiGrinding the

pods and seeds together lowers its quality andntdméet price.
REGULATORY CONDITONS

Considering the increasing growth of spices expfiadm India and also the strict regulatory requiess of importing
countries, there is a dire need to consider extendccreditation of private laboratory facilitiew feffective testing and
certifications as to its organic origin and residiexels of retained pesticides or fungicides. & bacome imperative in the

case of spices exports and any compromises orctheaxy and reliability of results can be detrina¢id exports. Spices
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Board should necessarily take up this issue.

In the international markets, where stringent ratpry norms are set by importing countries, higlaligu
packaging is one of the most pressing requiremerte Spices Board India can assist exporters tarawep their
packaging and develop modern packaging for increakelf life, increased attractiveness and vigibilieduced storage

space, customer friendly opening and closing, aredadl better presentation of Indian spices in sgas markets.

Among the diverse regulations and standards imriat®nal trade, the Agreement on Sanitary and dkghitary
(SPS) measures occupy a particularly importanteplabe SPS Agreement sets out broad ground rutebddegitimate
application of food safety, health and environmem@asures, many of which could affect internatimaenpetitiveness of
Indian agro-exports. Export competitiveness cotudinish either because of explicit bans or the £a$tcompliance with

the new standards.

According to the SPS requirements, the most chgillgnones have been the presence of mould, coltsusau
Aflatoxins. At present there are no internatioredd standards specific to spices and cardamomariicplar. As a result
the regulations in OECD and other key export markatreased scrutiny by buyers and regulators keigfard to product
quality and case of spices exports, factors likstipele residues, presence of aflatoxins, Traceahwmintaminations,

Microbial load etc. have now become the prominantdrs, effecting the competitiveness of India.
OBJECTIVES OF RESEARCH

e To find out the opinion of small scale and mediwale Cardamom farmers, who could not gain much wwagd

in promoting their marketing efforts, both domesti international.

» To assess the responsiveness of cardamom farnmaus BdAuction as a substitute for the traditiormaddl selling

or distress selling style, where no phyto-sanitarglity assurance parameters are conventionalljnpedgue.

* To analyse first-hand, the reason for decline erbn —increase in the no of cardamom farmers g@&iAuction
despite the familiarisation efforts of the SpicesaRl of India and other government agencies after t

commencement of centralised E Auction centre abBEyt

 To suggest suitable measures to improve the paation of farmers, in the new system of ‘E- Auctiqut

forwarded by the Spices Board of India.

 To explore possibilities of state sponsored camysigr awareness creation activities in order to emtide
cardamom farmers aware of the modalities of MRL XMam Residue Level) which leads to most of our

produce being rejected in the export market.
» To assess whether farmers can cope up with new tegglilations and changing policies of the Govt.
RESEARCH QUESTIONS

* How is the functioning of the Auction Centers oét8pices Board of India likely to affect the livefsordinary

farmers who are generally not patronizing suchresft

»  Whether illiterate farmers or those not computewgare finding it difficult to cope up with the wesystem?
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*  Whether the prevalent financial burden of cultiatforces farmers to refrain from E Auction?
*  Whether the farmers are sufficiently made awarthe@fnew trade regulations and changing policigsmft.?
»  Whether Spices Board of India is taking any initiatto increase participation in E Auction?
STATEMENT OF THE PROBLEM
Problems with E -Auction
e The lack of scientific or even rational awarenefsE eAuction is the main issue faced by ordinamfers.

» Most of the medium scale and small scale farmersat internet savvy; hence they are finding ificlifit to cope

up with the new move of Spices Board.
» Farmers who stay far from Puttadi (centralised Etiun centre) find it difficult to reach the place.
* Financial burden force the farmers to refrain fi@rAuction and sell their produce to market interiagds.
» Farmers generally think that E-Auction is a higbdphisticated task to comply with.
» Problems with international trade policies connéstith MRL (Maximum Residue Level)

Remnants or residue lingering on the cardamom mddshemical pesticides and fungicides and somerothe
inorganic agents on the berries , if any , areedios/atched in the US and most European nationsfahd same happens

to be more than the permissible limits prescribidy are liable to be rejected outright at thetigpof their entries .
Problems with Post-Harvest Treatments

 For most Kerala cardamom farmers, non-removal afmibal residues of chemical fertilizers /pesticides

/fungicides lingering on cardamom pods leads teejsction in the international market due to esdd&L level.
* Non grading of the cardamom based on size and plodrcparameters are not taken due consideration.
AIM / PURPOSE

The foremost aim is to find the consequences oifging policies, legal and regulatory ecosystemairdamom marketing
through introduction of e=auction system by thecBpiBoard of India in the context of already eriptileficiencies and

challenges both in the farming and marketing petsypes.
e To analyze the reasons for reluctant participatibfarmers in E-auction.

* To chart out suggestively some practically feasibithods to significantly improve the participatiohall kinds

of cardamom farmers in e-Auction.
THE NEED FOR THE STUDY
The following defects and flaws have been inheogmtisguised in the cardamom scenario and neelis identified

* To draw attention to the general lacunae in awa®é the centralised E Auction system introducgdpices

Board of India.

Impact Factor(JCC): 5.9723 — This article can be dowatted fromwww.impactjournals.us




| 10 Elsa Cheriah

e To make farmers aware of the modalities of MRL (axm Residue Level) this leads to most of our poadu

being rejected in the export market.
SELECTED REVIEWS OF LITERATURE

Joseph (1985) in his thesis 'Analysis of the mamgeand price formation of cardamom in Kerala' @ddthe economic
aspects of cardamom production and marketing byingak detailed analysis of the marketing methotisnoels and
price formation. The prime objective of the studgswo observe the scope of cardamom plantationtsusignificance in
the economy of Kerala, particularly in Idukki distr He describes the process of price formatiortardamom, using
various economic parameters. In his opinion theepformation of the cardamom in the internationadl alomestic
markets is based on global supply. The peculianreabf the auction system prevailing for cardamaas hlso been
discussed in detail.

Tharian and Joby (2005) has found that the cardapraucers in India are well educated and occupyuiper
financial, social, and political strata of localcgty. They get financial assistance from variougitutions and are well
organized. Produce is sold through auction housgistered with the Spices Board, which also costeplality. Workers
on cardamom holdings earn more and have steadiplogment than those in other agricultural secttmscardamom-
producing areas, this crop provides a livelihooth®majority of the population. Recently, cardamyields in India have
declined due to forest exploitation and a longer skason. India has lost its Middle East marketStatemala, because
the higher-quality Indian cardamom is now more @gpee. Prices in the Indian domestic market arddiighan those
abroad, which led to some Guatemalan cardamom bsimgggled to India. Due to high prices of smalldeamom
(Elettaria spp.) cheaper large cardamom (Amomum) sgppnaking inroads into specific domestic markatdndia. The

average price difference between the 2 types isrteg to be 300%.

Sanat Kumar (1994) studied the importance of imfuatural facilities needed to promote the cardanmarket
in Sangli. He identified that important infrastruil facilities such as auction shed, storage aaedsshops for traders,
committee office, scientific grading facilities stehouse, canteen, water, electricity, sanitargrayements etc. are of basic

necessity for successful market regulation.

Dr. Vyas (1999) opined that supplier countries emgaged in fierce competition to capture marketesHadia's
share in global spices trade, especially of caraarhas been on the decline since 1990 owing to &g of production,
lower productivity, quality issues like (MRL) pestie residue levels and poor trading strategiesebMer, we never had

any marketing strategy to consolidate and expapodrexnarket share.

Manish S. Sha (1996) analyzed the importance oketatommittee and suggested that the existenceadfen
committee is very essential to regulate the satepamchase of the agricultural commodities withi@wto giving a fair
deal to the farmers. The small farmers constitageviast majority who bring their produce to the kearfor sale and are
likely to be exploited by the commission agentsadose of their poor financial conditions. The juigsidn of the market
committee extends over all parts of the cultivatistricts and the agricultural produce such asaman is brought to the

market for sale through pivotal auctions the Spieard of India.
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METHODOLOGY USED
Descriptive research design is adapted is thisarebdo specifically quantify and assess the varamspects
» Demographic profile of the planters,
* Areas under cultivation,
e Quantity of output,
e Yield per unit of land,
e Cost structure including familial labour costs,
e Cultivation practices
» Harvesting methods and processing techniques,
» Storage methods,
» Pattern of marketing,
e Market price fluctuations,
* loan- credit facilities available,
e Cultivation profile,
* Problems faced in the marketing of cardamom,
» Promotional schemes of Spices Board,
* Opinion on its role

* Expectation from the Board and various other pnoislencountered by farmers in the production, margetnd

export of cardamom.
HYPOTHESES FORMULATED

The hypotheses formulated, towards the culminatibthis research attempt, can be delineated ingesfrconspicuous
and significant differences in many aspects and kbgnificant and inherent differences in the crintef general

similarities in the following:-

» HO 1:-- There exist discernible differences in imaltion concept for livelihood, post harvestingnks carried
out, levels of mechanization in irrigation, sprayiof disease -preventive chemicals, replantingestgttitude
towards Auction centres of Spices Board, interactiith the offices of the government promotiongéiacies,

including the Kerala Government Agricultural & emsion Depts.

e« HO 2:-- Significant differences exist even amontfg small and medium cardamom farmers, includirg th
marginal cultivators who grow in their own householand holdings of less than a hectare, in a medns

agricultural livelihood and progressive attitudevards participation in E Auction and other sgjlandeavours
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e« HO 3:-- Inherently significant differences existetlween small and medium scale farmers and the gtlant
estate-level established agriculturists in concapttamework on cultivation patterns, style, opiera of post

harvesting activities etc.

* HO 4:-- Nearly significant differences exists beéwethe small and medium scale farmers and the gilant
estate- level established agriculturists with tlesvlly increasing breed of strictly organic cardamoultivators
using almost nil chemical pesticides, fungicidesttilizers etc. but bio-fertilizers and manure $mtt their
products are easily accepted at markets abroadhtomprescribed Maximum Residue Level parameters for

pesticides and fungicides.

e HO 5:-- There exist discernible differences in imaltion concept for livelihood, post harvesting Wercarried out,
levels of mechanization in irrigation, sprayingdi$ease -preventive chemicals, replanting stytéude towards
Auction centres of Spices Board, interactions lith offices of the government promotional agendieduding

the Kerala Government Agricultural & extension Dept

These hypotheses were tested with the help oftdmelardized tools identified in the present in\gzdton.

SAMPLING METHOD

Sampling method used is Stratified random samptiethod. It is a method of sampling, which involtles division of a
population into smaller groups based on the areailbfzation. A random sample from each straturtalen, in a number
proportional to the stratum's size when comparetiégoopulation. In the present study, the stratarasdivided based on

the area of cultivation.
» Strata 1: More than 9 acres of cultivation
e Strata 2: 6 to 9 acres of cultivation
» Strata 3: Less than 6 acres of cultivation

The respondents were identified and through prawmission, were personally contacted by visitirgjrtfarms.

METHOD OF ADMINISTRATION

A total of 390 planters from three different distsi of Kerala (Idukki, Wayanad and Palakkad) weyetacted at their
farms or house with a request to fill in the quastiaire. They were briefed about the purpose ofésearch. They were
informed to feel free and give their unbiased, gemand realistic responses. Though the questiommas a lengthy one,
most of the respondents understood the real puigfabe study and shared their feelings, ideasomidions.

The collected responses from the planters wereedcbased on procedure and were tabulated. Themst w
subjected to suitable statistical treatment. Theaues of the results obtained were interpretestudised and inferences
were drawn, which are presented in the next chajites clear that the alpha value of the scaletunted in the study is

above 0.708 which is considered as reliable valgparting the scale.

The collected data had been processed with the dfedyppropriate statistical tools. The selectiorsttistical
tools is based on the nature of data and the abgscof the study. The tools used are One-Way An@H Square,

Garrett’'s Ranking Technique and Correlation.
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DIMINISHING MARKETING INFLUENCE OF E-AUCTION

If the newly established e-auction facility of tBpices Board at Puttadi, Idukki District were avensal success among
cardamom farmers in Kerala, there would have beticeable increase in the number of participatibauzh farmers and

volume of spices traded through e-auction.

But on the other hand, there existed noticeableiatians between the three regions in terms ofaherage
percentage of profit to the farmers, with the maximaverages profit obtained at around 20% in Iddidtrict, (topped by

Udumbanchola with 25%) which was also the scerduiing the period before e-auction .

This also indicated that e-auction facility failéal improve the marketing process to reach out tallsamd
marginal farmers and its diminishing influence. Timerplay of other state market intermediariesantts to the
geographical proximities and traditional trade tielss as well as the resultant demand- supply &rcan also be other

determinant factors.
OTHER FINDINGS & FACTORS OF THE CONTEMPORARY SITUAT ION

Farming Perspective

Government / non-governmental organisations cootdsofficiently encourage replacement of diseadadtp with some
compensation. Financial support should be providetie farmers during lean periods owing to circtamses like natural

calamities, pandemic etc.

Marginal farmers needed tangible financial supjfarinstalling mechanised dryers, developed indigesty and
approved by the Spices Board of India on an indizidbases so that labour intensiveness in such Imosesting

operations can be reduced and better quality yielg be obtained.

Agriculture and horticulture dept. of governmenKefrala as well as the Spices Board of India atecanducting
periodic soil testing at the farmer’s cultivatioites to ascertain the pH level, existence of esmentinerals like
potassium, magnesium and other micro nutrienteérsbil in which cardamom plants are planted. Dipesbil conditions
such as due to after effects of soil erosion, lslides, floods etc., which adversely affects thié lsealth needs to be

assured continuously to keep the soil fertile.

Also the farmers are not made aware of the adweffeets of over dose application of fertilizer afidiency of
the same in terms of yield and cost of cultivatianthe case may be. It is known that some farnpply pesticides and
fungicides up to 15 times whereas the maximum dsekesld be limited to only 8 or 9 times. This natyoenhances the

residue level much above the permitted MRL andefoee make them unfit for export.

Their awareness of Organic farming is limited te kmowledge of using Bio-fertilizers but awarenesaddress

the common insect and fungal threat are not collgreand convincingly disseminated to the farmersumaderstood.

The cardamom plantation sector in Kerala as a windtuding the cultivators, traders, auctioneérs, multilevel
supply chain of marketing, has undergone significdranges over the past 3 decades, in terms ofiied structural
dimensions and the changing international tradimgrenment in which it is to compete fiercely anthieve operational
success. Major structural changes included arewinecship structure, organisation structure, sizecsire and proven

market orientation.
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Marketing Perspective

The farmers do not get the desired type of senfieea e-auction as they get from market intermedsant a person to
person level. The market intermediaries are madtthe medium and large scale operations, withctlibeisiness and trade
links to wholesalers and many of the exporters.sT flwey continue to be indispensible to both exgerand farmers, in

the market situation of the supply chain.

The levels of dependence of the e-auction initetiwf procuring marketing of produce from farmarse
relatively conspicuous, in that the Southern rediased at Idukki, where the lion’s share of caatans traditionally
being produced and marketing endeavours carriedikaitidukki proper, Kattappana, Vandanmedu, Kunetg, the
market sourcing of customers are, quantitativebagmg, is relatively dependent on the e-auctiailifes made available

by the Spices Board of India and the erstwhilgiancentres .

The cardamom market rate fixation process and.ebyerthe factors causing and influencing unpretigta
occurring market rate fluctuations, strangely withmuch conspicuous changes in the prevalent desamaly situations
have been more or less determined by the SpicasdBwith the traditionally obtained market intedizgies occupying

only a secondary or even tertiary position .

In the central region based in Nelliampathy hilfsPalakkad district the dependence on Spices Beadction
for marketing the cardamom produce harvested lpéallelatively poor. This may be because of tHiénce of the local

market intermediaries there.

Farmers do not have access to market informatiabtfi medium or large farmers get reasonablypidge, as
they offer their produce in e-auction. Thus they easure market supply. Local traders are therivedraries between the
farmers and wholesalers. The major items of costgried by them are acquisition, cleaning, sortargding, packaging
and transferring. A most of the farmers do not grad sort as a matter of prevalent practicesin thi® results in the
margin enjoyed by local traders also being rel&ivew in view of the absence of graded qualitiécardamom which

can always fetch a competitive market price.

The wholesalers are not necessarily stationedcitions which are near to farmers and they pastteipegularly
in twice a day and six working days a week e-austiof the Spices Board of India. Their participatio these auctions
are just purchasing or sending procurement bidarge in the e-auction web space but also to kkej pulses on the

cardamom supply market.

While the recent introduction of ID cards for th@erested Cardamom growers for the centralisedcteaw
facility at Puttady, replacing the earlier auctioentres, are projected as steps in forward dinectolarge number of
farmers are still unfamiliar with the new systemeefiuction and the fact of the matter is that nedshe farmers are not
internet savvy. This is evident in the lowering disv of interaction with the Board by small scalel anedium scale
farmers, who rather opt for direct selling methtal®stablish and already known local merchandisernmediaries even

now.

Lack of marketing know-how regarding ‘Auction sysfeCardamom marketing conducted under APMC Act was
earlier through a process of auctions at desigrniatations. Farmers and traders used to participatige procedures and

actual processes of auction, even though they haddo go through the formalities of a registrationder this Act by the
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Spices Board of India. This created unfriendly picgs such as exclusion of several small farmens fthe market, also,
compelling them to sell their produce to middlenfierm whom most small farmers’ avail of advancesisTdiso had the

unhealthy trends in the trade lobby to deny oeast to procrastinate a fair price to farmers.

Most small farmers tend to sell of their cardamawpcto local procurers and intermediaries with whttray
have long standing relationships mostly of a bussn®ature before the advent of Spices Board Auctartres, for prompt
payment of moneys even without any grading or pagkresulting into unhealthy marketing interplapst necessarily
beneficial to them.

Earlier the ordinary farmers also used to visit tinen well ramified six auction centres of the $gi@Board of
India, which had been holding sessions 6 daysekw®ut with the single convergent and centralisexliction centre at

Puttady, the business ambience had undergonealchstiges.

In terms of the nature of organisation, size andcsitire, the changes involved a shift away frorgdagstates and
public limited companies to small holders and nengaaisational forms like SHGs (Self Help Groupsy amorker
managed estates and very small scale farmers .ediéwterms of the trading environment, there heenba marked shift
away from export orientation to domestic markeeoted production and e-auction centres, carryoletotzk for futures

etc. in the existing supply chain.
FURTHER SUGGESTIONS

Free market must be established exclusively foda@om products and subsidies may be introduceldideorganic plant
treatments so that organic fertilizers, pesticided insecticides can be encouraged, which will ¢mng way to increase
marketability of our products both in the domesiid to a large extent, in the international markéis e-auction centre at

Puttady may have to take initiatives in this diratct

The currently persistent practice of spraying pastis much more than scientifically prescribed roshould be
made to rethink of consistently. Over applicatidncbemical fertilizers and pesticides may perhajg$dytemporary or
short-term results but the danger to both soil theahd environment hazards ought to be taken intmizance. This
practice may have to be reduced phase by phasieoutd be used only in regular intervals in ordecure infestations. It

should not cross the required level as it is aathte MRL level in the international market.

Along with the removal of tariff barriers, the ntariff barriers in the form of standards and théngent phyto-
sanitary conditions imposed by WTO, the MRL (MaximirResidue Level) norms of the USFDA (United Stdtesd &
Drug Administration) have become evidently strongfesin ever before. These changes have necessitateitable
innovations and closer post-harvest monitoring aof exportable cardamom as a commodity at diffegages of
production, post- harvest operations, marketing taade for enabling the cardamom trade sector t@&uin the highly

competitive export environment.

Additionally, there is also the need to popularigber techniques of enhancing the parrot greenucobd
cardamom, which can be organically accomplishethsoh so that our cardamom can easily fit within digeriminating

MRL (Maximum Residue Level) norms prescribed there.
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Awareness on export opportunities, MRL acceptabl®ad, organic techniques of removal of such resican
cardamom pods, the paradigm shift towards cardaopaatity available for export markets is to be emeged., as large
majority of ordinary farmers are not aware of tl#ks in the trade , especially in the foreign méslef the residue levels
of chemical insecticides and fungicides . Therlésneed to inculcate in the mind set of such fasrttgat minimal use of
chemical pesticides and fungicides would indeedadong way in improving the standards of qualitytied finished or

packed cardamom to most consumers, especiallyedbtieign markets.
PARADIGM SHIFT IN MARKETING POLICIES AND PRACTICES

A concerted attempt to study in depth, convergingtee traditional production style and emergindieation patterns,
geared to prevalent selling practices and auctgpaystems. The problems persisting in the indusspecially of growers
in Kerala and the promising future and potential @ardamom, if patented for and effectively resifioned in the export

market, is to be reinstated as the criteria.

In the contemporary context of the existing margetihreat to India's export trade in Cardamom d&rel t
possibility of increasing production through ragsiproductivity, it is imperative that the industaglopts immediate

measures to promote the marketing of Cardamomeanteat and branded and superlative aromatic spice.

The strategy for marketing Cardamom in India esaliyties in policies and programmes that will de@ proper
control of the entire marketing system. New foreigarkets should also be explored. At the same timetraditional
markets in the Middle East should be protectede@ilse the much loved Indian cardamom will becoméotd flame' to
the Arabs.

SCOPE FOR FUTURE RESEARCH

The industry is very wide and there are many ar@ae studied in detail, including the export markiee use of better and
more cost effective methods of farming and prewentf crop pests, how to overcome unexpected weatta@nges, how
to coordinate various organisations and farmerstebereservation, packaging and oil extraction hods, and how

advanced technology can be used to update farmdrBusinesses.

SUMMING UP

To conclude, it becomes all the more pertinent thate is an indispensible need to improve theinigslof small and
marginalised farmers to the various interactionghef Spices Board of India, to create awarenesthefneed for a
formalised marketing mechanism of e-auction instefitbcal or distress selling . Cardamom gradinheadnce to the
phyto sanitary stipulations that ensures the aatdpiguality parameters like MRL(Maximum Residuedl¢ and farmers
who are not internet savvy should be educated amiliarised with digital interactions in e-auctias well as other market
know how and price fixation intricacies on persdoases in the initial stages. Once if the farmetsfgmiliarised with all

these procedures then they will start grading @eoto discriminate the cardamom lots and gain gwodit.
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